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Overview

The Maven is a boutique hotel in downtown Denver that executed a 

comprehensive website redesign in order to increase organic traffic  

and direct bookings.

Goals

In order to help achieve these goals, The Maven developed event and theme-

specific landing pages, strategically optimized to rank for queries tied to local 

experiences, events, and the hotel’s boutique offerings.

Ultimately, the website aimed to increase overall performance by converting more 

visitors into direct bookings and reducing reliance on third-party channels.

The Maven
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Find
FOUND ONLINE

W E B S I T E

Increase organic impressions and traffic – Make the hotel more 
discoverable to travelers exploring stays in the Denver market. 
Strengthen The Maven’s search visibility and brand presence to 
attract more potential guests and support direct booking growth.

Improve organic CTR  – Enhance and improve content and on-
page SEO to encourage more clicks on the hotel’s listings - 
leading to greater engagement and higher conversion 
opportunities. 
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GROWWebsite  
Creative Execution 

The Maven website design was developed with a guest-first approach, 
prioritizing engaging imagery and inspirational content to capture 
attention and drive interaction. The visual strategy centered on bold, 
high-quality photography that showcased the hotel’s personality, spaces, 
and experiences in a way that felt both aspirational and authentic. 

Content was crafted to inspire exploration, using storytelling around 
dining, local culture, and curated guest experiences rather than relying 
solely on room details. Interactive design elements encouraged guests 
to engage with the site — from dynamic image galleries and video 
features to intuitive booking prompts seamlessly integrated throughout 
the journey. 

The result was a digital presence that not only reflected the energy and 
uniqueness of The Maven but also motivated guests to book directly, 
blending inspiration with functionality to turn browsing into action.
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+4%
TOTAL WEB  
BOOKINGS 

+14%
OVERALL  

CONVERSION RATE

+16%
ORGANIC  

CONVERSION RATE

Following the website launch on September 20, 2024, the site saw significant 

performance improvements in Q4 2024 compared to Q3 2024: 

Hotels in Denver → +30% improvement in average position

Boutique Denver hotels → +88% improvement in average position

Hotels near Mile High Stadium → +31% improvement in average position

Downtown Denver hotels → +31% improvement in average position 

From an organic search perspective, the redesigned website delivered stronger 

visibility and ranking performance for high-value, non-branded queries: 

These results demonstrate not only improved organic rankings and visibility  

for competitive non-brand terms, but also growth in searches connected  

to experience-driven themes—reinforcing the impact of the event-focused 

landing pages introduced during the redesign. 
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From October-December 2024 (after 
the new website launch) compared 

with the same date range in 2023, The 
Maven’s website accomplished 

increases of +4% for bookings, +3% 
revenue, and a +14% increase in 

conversion rate. 

These improvements show that the 
redesigned website not only attracted 

more visitors, but was significantly 
more effective at converting those 

visitors into paying guests.

Return  
on 

Investment

+4%
BOOKINGS

+3%
REVENUE

+14%
CONVERSION RATE

BOOK

MOBILE FIRST EXPERIENCE
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Bringing it
all together

info@cendyn.com
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